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The Parenting Bible for Fathers
from the UK



WHAT'S FQ? WHAT'S FQ?

1
The must-read magazine for all
stylish fathers and fathers-to-be

What's FQ Japan?

4
Main Contents

Providing information for involved and stylish fathers, FQ Japan was launched in December 2006, as the 
Japanese version of FQ [Father's Quarterly], which has been revolutionizing the men's lifestyle market in 
the UK since early 2003 by celebrating parenthood and the lifestyle changes that come along with it. In 
addition to the practical aspects of being a modern dad, we remember the lad-in-the-dad, with all the 
latest in fashion, cars, digital gadgets and a huge variety of interesting childcare products, from the male 
point-of-view. Contents also include exclusive interviews with celebrity dads as well as the latest 
parenting information from around the world. As the "Bible for Cool Dads", FQ reflects the lives and 
aspirations of the modern man seeking to enjoy a rich family life by making the most of his time with the 
kids, while being admired by his family and community as the very model of the new generation of dads.

2
Our motto is to provide contents with
a view to contributing to society.

FQ Japan's mission
is to better society

3

Provides carefully
selected information

necessary for
a dad's life

Reaching
the target

1 Applying some brake to the declining birthrate
A dramatically declining birthrate has been troubling Japan for years, and according the Ministry of Health, Labour, and Welfare, in 
2006 it hit a new low of 1.26 (for a total of 1,090,000 new babies). One oft-discussed contributor is the lack of participation in child-
rearing of the Japanese male. FQ Japan aims to impact directly on this factor, by appealing to the fun side of parenting and 
showing men the joys of parenthood.

2 Fostering healthy children
When it comes to the current problem of bullying, the finger is often pointed at the education system, but the family environment 
must not be discounted as a source of both intervention and prevention. If the father is engaged with his child from the earliest age, 
the child is more likely to develop richer communication skills and a broader range of responses to society. We consciously 
promote the benefits of the father's active involvement in child-rearing, in addition to the personal joys that come from being a great 
dad.

3 Expanding the father-child market
Previous generations of Japanese men have shown little interest in child-rearing, but times are changing and so are the men. 
Changing values and new interests lead to new purchasing desires. Men who have previously only shopped for themselves shift 
their consciousness when they become involved in parenting. They look at their own purchasing differently and their eyes are 
opened to a whole new range of goods. New generation dads present a whole new market, one we intend to expand.

3 Media exposure
FQ Japan has received extensive mass media attention, including as of September 2007, 8 
television, 9 radio, and 21 newspaper appearances in a wide range of programs and articles. FQ 
is reaching beyond the boundaries of the pages of the magazine, and using the media at large to 
appeal to the target audience.

Fashion

Maintain your appearance even when 
you become a dad. Features plenty of 
articles on fashion for kids as well.

Toys

Introduces not only toys but also what 
makes them attractive and how to play 
with them from our unique perspective.

Parenting information
from overseas

Proposes ideal parenting lifestyles from around 
the world, including the United Kingdom, 
birthplace of FQ Magazine.

Day out

Detailed reports of the latest popular sites 
that both dads and children can enjoy. 
Provides support for planning family 
vacations.

Paternity leave system

Introduces the paternity leave system in 
Japan today as well as valuable practical 
information through interviews with those 
who have taken advantage of the system.

Child-raising products

Features carefully selected attractive product 
information so that dads with little experience 
can enjoy participating in child-raising.

The English version of FQ 
is published bimonthly in 
the UK.

Hints for dads

A popular feature which gains a lot of support from 
readers who are concerned about raising children. 
Corresponds to different needs by age group.

Digital electronics

Features home appliances with families 
in mind as well as information on digital 
electronics which appeal to dads.

Celebrity way of
parenting lifestyles

Features celebrities inside and outside of 
Japan in each issue. Well-received by   readers 
because it features useful information for dads.

Automobiles

A popular feature in great demand from 
the readers. Introduces car models 
which suit the targeted readers'liking.

ワールドビジネスサテラ
イト（CX）にも登場。 

毎日新聞「父の日
企画」にて掲載。 
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The Premier Information & Lifestyle   Magazine for Dads and Soon-to-be-Dads.

Highly focused, multi-pronged
PR activities to reach the target audience
1 Simultaneous publication of a 

Free Magazine digest version
To reach the potential subscriber base as broadly as possible, approximately 200,000 free copies of 
the FQ Japan Digest are made available at key locations such as TOYS "R" US and BABIES "R" US 
(150 stores), and obstetric and pediatric clinics and hospitals (1300 locations) throughout the country.

2 Free subscription to FQ JAPAN
available to hospitals

To introduce the job of fathering to as many new and future parents as early as possible, we offer 
free issues to pediatric and obstetric hospitals. It has been a hit and we currently are present in 
over 1500 waiting rooms throughout the country, and the number is growing fast.



PROFILE 01 PROFILE 02

READERS PROFILE

An additional questionnaire was conducted on our 
magazine readers regarding the attitudes of dad's "day-
out" in which dads play an important role, mostly on the 
weekends. It yielded interesting results.

The majority of the readers are men in their late twenties 
to early forties who actively participate in parenting. This 
generation, which has reached milestones in their lives 
such as marriage and the birth of children, is 
characterized by participating in lively activities together 
with their children and showing a high interest in 
consumption-related behavior.

* Readers Profile is based on the 
data acquired from a reader 
questionnaire conducted in our 
magazine Vol.1 to 3 (1374 valid 
responses) and an additional 
questionnaire (conducted in August 
2007, 426 valid responses).

Gender

Male
71.6%

Female
28.4%

~24 years old

45 years old~
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25~29 years old

30~34 years old

35~39 years old

40~44 years old

8.5%

18.6%

26.1%

23.8%

15.7%

7.3%

During Pregnancy
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0 years old

1 years old

2 years old

3 years old

4 years old

5 years old

No response

6 years old
and above

10.6%

21.4%

20.8%

19.6%

16.3%

11.1%

9.8%

15.5%

3.1%

Hokkaido
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Tohoku

Kanto
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Koshinetsu

Chubu, Tokai

Kinki

Kyushu

Shikoku

Chugoku

3.4%

2.6%

47.2%

3.0%

7.4%

10.7%

14.5%

3.9%

2.1%

5.2%

Under 4 million yen
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4-5 million yen

5-6 million yen

6-7 million yen

7-8 million yen

8-9 million yen

9-10 million yen

No Response

10 million yen and above

8.4%

10.4%

12.2%

13.0%

16.8%

13.1%

10.3%

12.1%

3.7%

Company Employee

0 10 20 30 605040

Medical and
Healthcare Professions

Specialized Work

Civil-Service Employee

Family-Operated
Business

Company Management

Homemaker

Others

52.1%

6.5%

6.4%

5.7%

4.8%

4.5%

14.2%

5.8%

Yes
93.6%

No
6.4%

Number of children
(Pregnancy counts as one)

1人 
67.2%

2人 

なし 

20.8%

3人以上 
3.7%

5.2% No response 3.1%

Detached
Single-family

House
23.0%

Condominium
30.5%

Rented
Condominium

32.9%

Company
Housing

3.8%
Others 4.4%

Rented Single-family House
5.4%

Opinion poll regarding dad's day-out
FQ JAPAN's Own Interesting Data

Car
52.4%

Department
Stores

 &
Shopping

Malls
40.2% Where children

want to go
32.1%

Where dad
wants to go
16.7%

Where it
is good for

children
26.5% Where mum

wants to go
21.5%Train

23.5% Parks
26.0%

Leisure
Facilities

20.2%

Restaurants
6.4%

Walk 11.7% Others 7.2% Others 3.2%Bicycle
8.1%

Bus
4.3%
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Age

Occupation

Residential area Housing style

Annual income

Age of children
(includes multiple answers)

Go out with family
on the weekend

Mode of transport Location you often
visit

Whose opinion counts
when going out
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Electronics
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Child-care goods
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Infant/Toddler
Car Seat

Others

69.5%

67.6%

59.3%

53.1%

51.9%

41.3%

34.7%

50.8%

TV
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Camcorder

PC

Digital Single-Lens
Reflex Camera

Digital Recorder

Cell Phone

Compact Digital
Camera

Music Player

Vacuum Cleaner

Game Player

Air Purifier

Home Theater
System

Others

56.6%

47.1%

38.4%

36.2%

30.1%

25.5%

24.7%

21.3%

17.6%

12.4%

10.3%

9.7%

16.4%

Content relating to
child-care goods and toys

0 5040302010 60

Locations where dad and
children can play together

Information on dad's
parenting techniques

Content relating to
day-out & travel

Electronics information

Fashion information

Content relating to
parenting around the world

Automobile information

General parenting
stance for dads

Content relating to furniture
and children's rooms

Content relating to how to
play with children

Content relating to
paternity leave system

Information on celebrity
parenting

Content relating to education
& intellectual training

Content relating to cooking
& dietary education

Outdoor information

Content relating to health
& healthcare system

Others

52.1%

47.0%

44.3%

41.5%

40.8%

38.5%

36.1%

34.9%

32.3%

31.5%

29.7%

26.5%

22.3%

21.8%

18.7%

16.4%

14.4%

17.4%

Nikkei Business

0 2010 4030 50

OCEANS

Pen

President Family

LEON

Hiyoko Club

Nikkei Kids+

Aka Sugu

CASA BRUTUS

DIME

Baby-mo

UOMO

Pre-mo

Kokko Club

GQ JAPAN

Tamago Club

Nikkei Trendy

Nin Sugu

Others

22.3%

46.8%

20.4%

18.7%

18.4%

16.7%

15.9%

15.4%

14.1%

12.9%

12.5%

11.7%

10.4%

8.7%

8.3%

7.6%

7.0%

6.4%

5.5%

Shopping
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Going to the Park

Travel

Sports

Leisure Activity

Staying at home

Others

72.6%

64.3%

58.1%

56.9%

46.3%

39.7%

35.8%

Design

0 20 40 60 80 100

Performance
 (driving and handling)

Price

Fuel Cost

Type of automobile

Interior Comfort

Manufacturer/Brand
Environmental

Consciousness

Others

85.4%

77.8%

57.9%

55.3%

47.8%

36.0%

31.5%

27.0%

1.8%

Toys
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Stroller

Fashion Items

Child-care Goods

Infant/Toddler Car Seat

Furniture

Picture Books

Vehicle for Children

Sports & Outdoor Items

Games & DVDs

Others

87.7%

69.9%

65.0%

57.4%

56.6%

52.1%

51.3%

41.5%

41.5%

39.7%

20.5%

Read with wife
68.3%

Read alone
18.4%

Read with
co-workers

6.3%

Read with friends
4.7%

Read with parents 2.3%

The concept of this magazine is clear and this magazine caught 
my attention very much because I am going to be a parent 
soon. (28-year-old male, company employee)

My husband was awakened to parenting! (27-year-old female, 
pharmacist)

My husband got excited about carefully selected featured 
products. I think he liked the cars and home interior designs, 
both of which tickled his 'dad's' heart. (28-year-old female, 
company employee)

I think this magazine is great because there hasn't really been a 
dad's magazine before. FQ Magazine is full of information that 
makes me think "Aha!" and that is very helpful for parenting. 
(32-year-old male, company employee)

This is a magazine that I want to keep on the bookshelf because 
of its appealing colorful design and the advertisement pages are 
stylish as well. (36-year-old male, company employee)

I have read every issue. Since the magazine does not look like a 
parenting magazine, I don't hesitate to carry it around and I can 
read it anytime and anywhere. (26-year-old male, company 
employee)

I have liked this magazine since I first saw it at Babies "R" Us 
and now I subscribe to it. (28-year-old male, company 
employee)

I like the fact that this is one of the few magazines dedicated to 
dads and it is fashionable. I am looking forward to it being 
issued monthly someday! (36-year- old male, company 
employee)

My first child was born this year. I have been pretty much Mr. 
Dad since then. I read many parenting publications but this is 
the most interesting one of all. (35-year-old male, family-
operated business)

I read every issue with interest because it tells how children feel 
and it provides tips for parenting. I felt a sense of fate because I 
found the first issue about the time my wife became pregnant. 
(31-year-old male, doctor)

READERS VOICE
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The item you currently
want the most (including multiple answers)

Electronics you want to
purchase

How your days off are spent
 (including multiple answers)

Article topics you would
like us to cover (including multiple answers)

Other magazines you read
 (including multiple answers)

Rate of sharing per copy

Standards when choosing
to purchase an automobile

(including multiple answers)

What you want to purchase
for your children (including multiple answers)

Today's dads who willingly
participate in child-raising


